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Why we like the company:

e Post the management change in 2018, the business performance has improved significantly. The company is well
placed to cater the humongous opportunity in global apparel Industry.

e The global opportunity for apparel export is around ~$450-500 bn whereas India’s export to the world stood at ~$16 bn
(~3.5% market share). Gokaldas Exports Ltd (GEXP)’s FY22 revenue stood at $0.22 bn (~ Rs. 17.9 bn) which is only 1.5%
of India’s total apparel exports.

e Indiais well positioned to grab the market share in global apparel market. The prevailing situation in other competition
markets (China, Sri Lanka, Pakistan and Vietnam) and China + 1 sentiment would strengthen India’s position.

e The domestic apparel market is fragmented and GEXP is one of the largest players. The industry demands large number
of manpower engagement (GEXP has ~28-30K employees on their payroll) and periodic investments which only large
organized player can manage.

e The company has strong relationship with global giants in apparel industry like GAP, Columbia, H&M and Puma. It is
exploring opportunity to increase the wallet share by expanding product range / categories.

e  GEXP is investing ~Rs. 3.7 bn from FY22-24 period on 1) increasing capacity, 2) entering into knitwear and 3) setting up
manufacturing setup in Bangladesh (initially through JV) which would add Rs. 13-14 bn at full capacity.

e  FTA with UK & EU would open up new opportunities worth ~$ 1 -1.5 bn for the Industry.

Outlook and view:

GEXP seems to be a classic turnaround in all fronts led by 1) focus on end market, 2) increase the wallet share in existing
customers and adding new customers, 3) strengthening manufacturing capabilities with periodic investment, 4) cost
optimization and reduction in wastages and 5) fund infusion in two stages. The outcome of such steps is reflecting in
consistent revenue growth, gradual margin improvement (from loss to OPM of 10.3% as on FY22) and strong balance sheet.

The steps taken to turnaround the company has changed the direction (and perception among customer) of the company.
We believe that company’s focus on growth to tap the global opportunity along with India’s presence across the textile
value chain, favorable policies and weak situation at competing countries would help the company to achieve sustainable
growth for mid to long term. We expect sales / EBIDTA / PAT growth of 21% / 28% / 29% for FY22-25 period. At CMP the
stock is trading at 13.1x FY25E. We initiate coverage on the company with price target of Rs. 582, implying 38% upside.

Key Financials: Rs. Mn
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Company Background:

Gokaldas Exports Ltd (GEXP) is one of the largest apparel exporters of India. The company was incorporate in 1979 by Hinduja group, in 2007 Blackstone PE
acquired majority stake from promoters at Rs. 275 / share (Rs. 482.5 crs for 50.1% stake) which was followed by open offer. The PE took the operational control
around 2011-12 but could not transform the operational performance so they eventually started reducing the stake. In April 2017, Mr. Mathew Cyriac, the former
co-head of Blackstone private equity business in India along with other investors through Clear Wealth Consultancy Services LLP acquired Blackstone’s pending
stake in the company at Rs. 42 / share.

The company deals in broad range of woven apparel products like outerwear, activewear, fashionwear for all weather and seasons. It has 20+ production units
across 4 Indian states (Karnataka, Andhra Pradesh, Tamil Nadu, and Madhya Pradesh) with total production capacity to manufacturer 36mn pcs / year. GEXP
directly employs ~30000+ employees with 80% of women workforce. The company has long standing relationship with global apparel companies like GAP, H&M,
Puma, Adidas, Columbia, Marks & Spencer etc; ~90% of revenue is coming from exports and balance from domestic market. Over the years the company has
developed capabilities across the manufacturing processes and thus the value chain.

Laser Finishing &
Design Cutting Sewing Polyfills Treatment Logistics
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Development Printing Quilting Embrodidery Washing

Details of KMP and board of directors

Sivaramakrishnan Executive VC& MD  Siva has worked with the Aditya Birla Group for over two decades, involved in leadership positions in diverse
Ganapathi businesses. He has also been with DSP Merrill Lynch, ICICI, and Uhde India. Siva holds a Master degree in
Management from |IM, Bangalore and a Bachelor’s degree in Mechanical Engineering from NIT.

A Sathyamurthy CFO He has worked with large organizations like EID Parry, Aditya Birla Retail Ltd, Perfetti Vanmelle and Rajshree
Sugars & Chemicals. He heads the organization’s finance portfolio including shareholder value creation, treasury
operations, audit and cost management.

Poorna Seenivasan S Executive Director Poorna brings in 28+ years of extensive and rich experience in Marketing, Operations and Projects domain and
comes with a strong network of business relationships. He holds responsibility for business operations, including
sales and marketing, customer experience and operational excellence. He also leads development and
implementation of new business projects.

Prabhat Kumar Singh  Executive Director He has held several leadership positions in the textile industry as well as industry bodies like Apparel Export
Promotion Council (AEPC). He plays a significant role in interfacing with the industry and the various regulatory
authorities, including project implementation under the Government schemes, modernization, technology and
infrastructure upgradation.
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Mathew Cyriac Chairman & Non- Mr. Mathew Cyriac is currently working with Florintree Advisors. He served as the Managing Director in the

Executive Director Corporate Private Equity Group of Blackstone India based in Mumbai for nearly a decade. He has rich experience

in the Investment Banking Division of Bank of America in India and in the Engineering Division of Tata Motors.

Rama Bijapurkar

Non—Executive
Independent
Director

She is an independent management consultant. She is amongst India’s most experienced Independent Board of
Directors. She is a Professor of Management Practice at Indian Institute of Management, Ahmedabad.

Anuradha Sharma

Non—Executive

She is an HR Practioner, Business Executive and Entrepreneur. Since 2005, at The HR Practice, she had the

Independent opportunity to bring this philosophy to over 150 corporations she has consulted for.
Director

George Varughese Non—Executive Mr. Varughese has completed Mergers and Acquisitions, Financing and Restructuring transactions in various
Independent industries over the last 35 years. Mr. George Varughese is the CEO and Managing Director of Alvarez and Marsal
Director Securities, which is the broker-dealer and investment banking unit of Alvarez and Marsal in the USA.

Shivanandan
Dalvie

Non—Executive
Independent
Director

Mr. Shivanandan Ashok Dalvie is the founder of Cotton Tree Management Limited. Cotton Tree advises on
private equity investments in technology enabled companies in the consumer, industrial and business services
sectors across Asia and with focus on India.

Source: Company, Phillip Capital India Research

In the following charts we have shown financial performance across three phases of management control (original promoter, Blackstone and clear wealth
consultancy), operating metrices, geography wise sales, product mix and product portfolio mix. It also reflects the transition of the organization across the
management change and its journey towards profitable growth.
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Industry Overview:

The finished apparel is an end-product of the three-stage value chain: the first stage of converting raw fibers to yarns; the second stage of converting yarns into
fabric; and the final stage of dyeing/printing, stitching and finishing of fabric into an apparel. The success of apparel industry also depends on how efficient and
competitive are these backward linkages that operate in the broad textile industry.

Global Textile and Apparel trade stood at $867 bn in 2021, out of which apparel was $490 bn; the overall T&A trade is expected to reach $1 trillion by 2025 and
apparel with a major share is expected to reach $600 bn with a CAGR of 3.6% and 5.2% respectively. The following graph shows the overall apparel market size
across various region and largest exporters globally.

Global Appareal Market (USD bn) Largest Apparel Exporters (USD bn)
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India possesses competitiveness in the global textile & apparel industry due to its inherent strengths like 1) 2™ largest pool of skilled manpower, 2) Abundant
availability of key raw materials like cotton, Silk, Jute, Wool etc, 3) Amongst low cost manufacturers and 4) presence across value chain.

As shown in following figures, India’s overall Textile & Apparel exports reached to ~ $40bn in FY22, out of that apparel constitutes 37-40% of total exports. The
exports are expected to reach $60 bn in FY26 whereas apparel is expected to reach $25bn; the expected CAGR would be 11% and 15% respectively for FY22-26
period. India’s apparel exports have stagnated reflecting some underlying issues being faced by the apparel exporters in India. Indian apparel industry is
dominated by cotton, with cotton apparels contributing to more than 70% of the apparel exports. However, the global apparel consumption is well diversified
across fibres. Therefore, there is a need for India to develop, design and production capabilities in other fibers.
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Major challenges for domestic industry:

e The industry is fragmented with large unorganized sector which results in low economics of scale

e Average manufacturing efficiency rate in India is lower than competing nations

e India’s manufacturing value chain is more focused on cotton while the global demand is higher towards manmade fibers
e The lending rates are higher than competing countries

The Indian textile industry contributes approximately 15% to the country's export earnings; in FY22 it reached $40 bn. The government aims to reach USS 100
billion in textile exports by FY30 and has taken steps to achieve this ambitious target.

Major government policies / schemes for Textile sectors

The government allocated funds worth Rs. 17,822 crore (USS 2.38 billion) between FY16 and FY22 for the ‘Amended Technology

ATUF
UFS Upgradation Fund Scheme’ (A-TUFS) to boost the Indian textile industry and enable ease of doing business.

Grant/Equity up to 40% of the textile park development project cost subject to a ceiling of Rs. 40 Crores. GOl support under the Scheme will

h for |l Textil
Scheme for Integrated Textile be generally in the form of grant to the SPV unless specifically decided by the PAC to be equity. However, the combined equity stake of

Parks (SITP

arks (SITP) GOl/State Government/State Industrial Development Corporation, if any, would not exceed 49%.
Integrated Skill Development Grant up to 50% of the project cost (excluding land cost) with a ceiling of Rs. 75 Crores for projects with Zero Liquid Discharge Systems and
Scheme (ISDS) Rs. 10 Crores for projects with conventional treatment systems.
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Merchandize Exports Rewards for export of products shall be payable as percentage of realized FOB value 1) For handloom, jute and coir based products - reward
from India Scheme (MEIS) rate is 5% for all countries, 2) For all other eligible textile categories, the reward rate is 2% and for apparel, it is 4%
Duty Drawback Drawback rates for key textile and apparel categories 1) Cotton yarn: 1% to 1.2%, 2)Cotton fabric: 1.3% to 1.6%, 3) Apparel: 2-2.5%
Rebate on State Provision of remission of State Levies on export of garments. The amount will be calculated on the F.0.B value The ROSL rate for apparels is—
Levies (ROSL)Scheme 1.4%t0 1.7%
FDI Foreign direct investment (FDI) of up to 100% is allowed in the textile sector through the automatic route

The Ministry of Textiles, Government of India, along with Energy Efficiency Services Ltd. (EESL), has launched a technology upgradation
SAATHI Scheme scheme called SAATHI (Sustainable and Accelerated Adoption of Efficient Textile Technologies to Help Small Industries) for reviving the

power loom sector of India.

SAMARTH In 2019, Ministry of Textiles signed a pact with sixteen states for skilling around 400,000 workers under the SAMARTH scheme.

Mega Integrated Textile Region
and Apparel (MITRA) Parks
Scheme

Under the Union Budget 2021-22, Minister of Finance and Corporate Affairs MITRA Park scheme to establish seven textile parks with state-
of-the-art infrastructure, common utilities and R&D lab over a three-year period.

The scheme is expected to create more than 7.5 lakh jobs directly and help companies emerge as global champions in the textile industry.
The scheme plans to provide incentives worth Rs. 10,683 crore (USS 1.3 billion) over five years. It is also expected to promote investment in
the industry by Rs. 19,000 crore (USS 2.4 billion) and increase production turnover by more than Rs. 3 lakh crore (USS 37.5 billion) in five
years.

PLI
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Investment argument:

Classic Turnaround:
In April 2017, Mr. Mathew Cyriac, the former co-head of Blackstone private equity business in India along with other investors through Clear Wealth Consultancy
Services LLP acquired Blackstone’s stake in the company at Rs. 42 / share (Rs. 58.6 crs aggregate value). Post-acquisition the new management took number of
steps to streamline its operation; since last 6 quarters the company is able to report ~10-12% operating margins.
1) Operational parameters

a. Cost cutting through reduction of waste and improvement on productivity / efficiency etc.

b. Focus on key market, strengthening client relationship and adding new clients

c. Expanding production capabilities, focusing on quality and timely deliver, working on strengthening supply chain

d. Strengthening team across various departments and with induction of key independent directors to improve corporate governance.

e. Focusing on high value high margins product range which is reflected in change in product mix and thus change in unit economics
2) Financial parameters

a. Fundinfusion (FY18 & FY22) to strengthen the balance sheet,

b. Continued capex to strengthen manufacturing,

Operational improvement

Focus on manufacturing with investment into automation, digitization, working on supply chain, increasing machine utilization, lower unbilled production,
reducing wastages which not only increased customer satisfaction (and thus strengthen the customer relation) but also improved profitability. Following charts
show operational matrices difference between the current management and the earlier management. Due to various initiatives, the company came out from its
stagnating revenue range of Rs. 10-11 bn between FY07 — 18 periods with higher operating margins; 10-12% EBIDTA in last 6 quarters.
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14000.0 - - 10.0%  20000.0 - - 12.0%
12000.0 10.0%
5.0% 15000.0
10000.0 - 8.0%
20000 0.0%  10000.0 6405
6000.0 4.0%
4000.0 - -5.0% 5000:0 2.0%
2000.0 - 0.0%
-10.0% 0.0 -
0.0 + . -2.0%
-2000.0 - FY13 FY14 FY15 FY16 FY17 L _15.0% -5000.0 - L _4.0%
BN Sales @S EBIDTA mmmm PAT ——EBIDTA % PAT % mm Sales S EBIDTA = PAT ——EBIDTA% PAT %

Page | 9 | PHILLIPCAPITAL INDIA RESEARCH




(Cl EILEIOTIgARLE INITIATING COVERAGE REPORT

e Focus on change in product categories is reflected in higher realization and better margins: The company took the informed decision to focus on outwear (vs
traditional fashionwear) to diversify and smoothen the business cyclicality that changed the unit economies drastically. The outerwear and athleisure is less
prone to fast fashion trend thus provides more stable and predictable revenue stream. Following charts reflects the change in product mix, its unit economics
and its impact on profitability.
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e  Focusing on US market, new customers’ addition — Amongst the major exports market the trade is more favorable in US market over EU markets; EU has a
preferential tariff with few competitive countries which weaken competitive positive of domestic companies. When they acquired the company US was
contributing around 50-55% of revenue which was increased to 84% as on FY22. The US market is more stable and company was able to garner higher
revenue from US market by 1) getting incremental wallet share from existing clients and 2) new customers’ addition. The following charts show its geography
wise revenue, revenue from customers added in last 5 years and resilient US market.
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e Capacity optimization through focus on high value high margins products — The management started focusing on high value with high margin products which
helped to change the unit economics considerably and report a consistent operating margin of 10-12% in last 6 quarters.

Customer Mix (%) Sales Mix (%)

FY18 FY19 FY20 FY21 FY22 FY22

B High value with high margins ® High Volume with relatively low margins M High value with high margins ® High Volume with relatively low margins

Financial improvement
The improvement is also visible on its balance sheet strength as company was able to balance the debt and growth capex.
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e Balancing debt and growth capex — The company became net debt free in FY22 while it continued to spend on capex to increase the overall capacity,
automation and for future growth. It did two fund raisings to strengthen the balance sheet (Rs. 69.4 crs in May 2018 and Rs. 300 crs in Oct 2021). The
business demands continuous investment for automation (to improve the productivity) and growth capex.

Capex, GB and Net debt (Rs. mn)
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The global apparel market - Humongous opportunity

The Textile & Apparel industry is labor intensive which has promoted to shift the production to countries (like China, Vietnam, Bangladesh, Sri Lanka, Pakistan,
India, and Cambodia etc.) which has lower labor cost and thus lower manufacturing cost compared to developed countries. Traditionally China was dominating
the global T&A trade but with the emergence of other low cost countries its overall trade is coming down gradually. Higher operating cost, trade barriers and
appreciating currency is adversely impacting China’s global competitiveness; incremental domestic demand and focus on value added products is also impacting
China’s trade to other countries.

Global Opportunity

The global apparel market is estimated at USD 1.5TN in 2021, which is expected to reach ~USD 2tn by 2025. This constitutes ~2% of global GDP and it would be 3™
largest manufacturing sector globally. The apparel trade was estimated at $490 bn in 2021 which would grow at 5.2% CAGR to $600 bn in 2025. The overall
apparel market, the apparel trade and China’s dominance is shown in following charts.

Global Appareal Market (USD bn)
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As shown in the chart, China is dominating the global apparel trade with ~$132 bn, followed by Bangladesh, Vietnam, Germany and Italy. The exports from
developed countries and China is either stagnating or in declining phase whereas countries like Vietnam was able to increase its market share in global apparel
exports. Over a period China’s market share has reduced to ~31% in 2020 from 40% in 2015 because of 1) Banning of Chinese cotton, 2) increasing duties on
products from China and 3) rising labor and manufacturing costs. The Chinese government’s stringent Covid policy also disrupted the supply chain for the global
apparel giants that added impetus to China + 1 sentiment which would further help the other low cost countries like Bangladesh, India and Cambodia to be a
strategic choice for global apparel companies.
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Largest Apparel Exporters (USD bn) China Export to various countries (USD bn)
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India, a strong contender to grab the incremental market share:
Out of total global Apparel market India constitutes only ~3-3.5% of the total market despite of inherent advantage. Looking at current geopolitical scenario,
changing cost structure in other competing nations and country specific issues is helping India to emerge as prominent contender for global outsourcing partner.

Competitive Advantage:

e Abundant availability of raw materials like cotton, Jute, Wool, silk and Jute: India is the largest producer of key raw materials and is also the largest exporter
of few key raw materials.

e Availability of skilled manpower and cost advantage compared to other competing countries

e Presence across value chain from fiber, yarn, fabric to apparel — India possesses a strong advantage due to its strong presence across value chain unlike any
other emerging export destinations. We believe as the downstream Industry / companies strengthen its position in overall value chain the upstream
companies would focus more on domestic companies.

Country name  Labor Wage (USD / month) Power Cost (USD / Kwh) Water Cost (Usc / m3) Lending Rage (%)  Avg. production efficiency (%)

China 550-600 0.15-0.16 55-60 6-7% 65-70%
India 160-180 0.0-0.12 16-20 11-12% 50-55%
Bangladesh 110-120 0.09-0.12 20-22 12-14% 45-55%
Vietnam 190-200 0.08-0.10 50-80 7-8% 65-70%
Ethiopia 80-90 0.03-0.04 30-40 8.5-9% 30-35%

Source: Invest India Textile Report, July 2020, PhillipCapital Research
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Factors complementing India’s competitive advantage:

The other competitive countries (Vietnam, Sri Lanka, and Pakistan) are facing domestic challenges which would prevent them to gain the incremental market
share. The ongoing prevailing sentiment of China + 1 along with weakening position of few of competitive countries would strengthen India’s position as a
reliable sourcing partner for global apparel companies.

Post Covid the supply chain disruption is resulting into vendor consolidation and the importance of reliable vendor has improved significantly. Buyers are now
looking for strategic partner rather than only vendors.

The Indian government is actively trying to sign Free Trade Agreement (FTA) with major exports market like EU, US, Australia; any positive development
would further strengthen India’s competitiveness.

The domestic T&A industry is fragmented with most of the companies in SME segment and only very few large organized companies. It being a labor and
capital intensive industry requires an organized player to tap the opportunity. Looking at the large opportunity, there is enough room for many such large
players to co-exist.

Government’s policy support: (refer page no 7)

o 100% FDI (automatic route) is allowed in the domestic textile sector

o In October 2021, the government approved a PLI scheme to strengthen India’s position in man-made fiber.

India has a tiny market share despite of its inherent advantage:
As shown in following charts, India constitutes ~3.-3.5% of global apparel market and GEXP is only ~1.5% of India’s apparel export and is amongst the leading
apparel exporter from India. The organized players like GEXP, Shahi exports are expected to benefit the most from the mentioned opportunity.
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Case study — Shahi Exports Pvt Ltd

Shahi was found in 1974, is the largest apparel manufacturer and exporter of ready-made garments. Over 48 years Shahi has grown to 115000+ strong workforces
across 50+ factories in nine states in India with production capacities of 168+mn pcs per annum. The company has longstanding relationship with large
international brands such as Gap, Kohls, Walmart, Benind and H&M. Shahi's backward integration for both knitted garments and woven garments have
augmented its ability to offer short lead times, hence providing the company a competitive advantage compared to other garment exporters. Top 10 customers
constitute 53.8% / 64.2% of total revenue for FY22 and FY21 respectively. Shahi is able to maintain its growth momentum with 10-13% operating margins. In such
business currency plays a vital role, so the operating margins should be seen after adjusting the forex movement during the period.

37.4 44.0 52.0 56.3 59.1 65.8 72.0 57.0 80.0
18% 18% 8% 5% 11% 9% -21% 40%
3.7 4.7 5.7 8.0 6.3 8.1 7.3 7.4 8.0

9.8% 10.7% 11.0% 14.2% 10.7% 12.3% 10.1% 13.0% 10.0%
Source: ACE Equity, Industry, Phillipcapital

The said opportunity due to global sourcing away from china, supplier consolidation etc requires efficient and well capitalized players which can continue to

invest in quality (automation, technology, design etc), man power, periodic capacity addition and in compliance management. The Indian industry is fragmented
so large players like Shahi Exports, Gokaldas Exports, Orient Craft etc are well placed to get a bigger share in the incremental outsourcing to India.
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Key drivers for incremental growth

The Indian Textile & Apparel industry has a formidable presence in domestic economy (2nd largest employers, ~15% export contribution). In recent past the
government has taken significant steps to strengthen the ecosystem and to incentivize new investment through introduction of various schemes / policies. We
have identified key growth levers for the sector and company which would be complemented by its strong client relationships.

External factors:

Revival in US, Europe and other user markets: The rising inflation / interest rate across the geographies has impacted the consumption. In anticipation of
recession the overall channel inventory was lowered. With revival in economy the apparel consumption would also revive which should benefit the company.
Any FTA with European countries / UK: Bangladesh, Turkey gets duty free access to EU & UK whereas China and India has to pay 11.8% and 9.6% import duty.
Currently China, Bangladesh and Turkey has market share of 17%, 15% and 10% respectively while India holds a market share of 6.3%. Indian garment
industry would enjoy a much better position against China and at part with Bangladesh and Turkey which can open additional opportunity worth ~$1-1.5 bn.
Consolidation of supply chain: Global fashion brands look out for alternate supplier in order to diversify their sourcing mix. Leading apparel brands are
increasingly consolidating their supply chain to a few big suppliers.

Textile PLI scheme: The government of India has launched the PLI scheme with an outlay of Rs. 107 bn to promote the production of MMF apparel, MMF
fabrics and products of technical textiles in the country.

Internal factors:

Geography wise expansion: The company is entering into new geographies to diversify production facility. GEXP was predominantly present in Bengaluru; in
last few years it initiated efforts to diversify and successfully entered to Karnataka (Tumkur & Bommanhalli) and Tamilnadu (Krishnagiri). It is further entering
into Madhya Pradesh and Bangladesh (initially through JV). This diversification would help them to source adequate manpower with required manufacturing
infrastructure to bring down its overall operating cost.

Diversification to knitwear with backward integration: It has incorporated a wholly owned subsidiary to carry out business in the Knitwear segment. It has
taken possession of 10 acres of land in Perundurai, Tamilnadu for its fabric processing unit.

Increase in Wallet share: GEXP is getting into newer product categories with the customers, to maximize the wallet share within their sourcing from India,
with new investment it is trying to get into synthetics products which are manufactured in Vietnam and China.

New customers addition: GEXP is continuously adding new customers based on their core expertise in product offerings. This would reduce its overall reliance
on top customers. This is reflecting from the revenue from customers added in last 5 years, it has increased to 15% of total sales in FY22 against 1.8% in FY18.

Strong client relationship and list of marquee clients:

Gokaldas has long standing relationship with many global apparel giants (its top customers are listed in below table); the company has adopted multifold strategy
of 1) increasing wallet share, 2) targeting other global customers within similar product range / categories and 3) adding knitwear to its product basket to increase
its addressable market size. Glimpse of its diversified client base is shown in following table.
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Largest specialty retailer in the United States whose products are available in over 90 countries

Industry leader in outdoor apparel products like jackets, fleece, pants, shoes and boots

Delivering best in class apparel, respected for rugged construction, innovative design and exceptional standards of quality, durability and comfort for 125
years

One of the global leaders in fashion with a presence in about 60 countries, along with an online presence in over 35 countries

German multinational that designs and manufactures athletic and casual footwear, apparel and accessories

Global leader in athletic apparel and sportswear

Brand of choice from Bestseller for the fashion conscious, independent young woman who wants to dress well and pay less

Iconic British multinational retailer that specialises in clothing, home and food products

American lifestyle retailer that focuses on casual wear. Operates two offshoot brands Abercrombie & Fitch and Hollister Co. Operates over 1,000 stores

US multinational retail corporation engaged in the operations of a chain of hypermarkets, discount department stores and grocery stores. The Company
operates over 11,500 stores in 27 countries

French multinational retail corporation global network of about 12,000 stores. Offers consumer with a goods, food and non food products, household
supplies, textiles, electronics, home appliances and local products

Following chart show revenue and Raw material of its large clients, if we compare their total requirement and look at GEXP’s wallet share, it is still at insignificant
level. This phenomenon is in favor of the company and allows them to increase their wallet share within respective clients.

Top client’s Sales & RM [(USD bn]) GEXP Sales - Rs bn (LHS), USD bn {RHS)
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Investments to ride the opportunity:

The business / industry requires periodical investment into creating new capacities and also to upgrade existing facilities to be economical viable to remain
competitive in the market. The management was able to balance the incremental capex while maintaining the debt on the balance sheet. It did capex of ~Rs. 3.0
bn during FY20-22 period, which helped the company to continue the revenue momentum along with significant improvement in profitability.

Capex, GB and Net debt (Rs. mn) Capex momentum in line with growth momentum
6000.0 - 19000.0 - 1400.0
5000.0 - 180000 - ¢ 12000
17000.0 -
4000.0 - i
16000.0 - 1000.0
3000.0 - 15000.0 - - 800.0
2000.0 - 14000.0 - . 600.0
1000.0 - 13000.0 - . 400.0
12000.0 -
0.0 - : - : 0000 - 200.0
-1000.0 - FY18 FY19 FY20 FY21 ®
: 10000.0 T T T T 0.0
-2000.0 - FY18 FY19 FY20 FY21 FY22
M Capex M NetDebt 7 GB Net Sales =———Capex

GEXP would spend additional Rs. 3.7 bn for FY22-24 period, which would generate additional revenue worth Rs. 13-14 bn. As per the guidance it would be spent
on 1) Modernization and upgrades — Rs. 0.7 bn, 2) New capacity and new projects — Rs. 1.6 bn and 3) New initiatives — Rs. 1.4 bn. Typically the average A/T is
around 4-4.5x of total investments.

Major Investment areas

e  Facility upgradation:
It is a continuous investment to counter rising labor cost. The investments are made into machineries which can automate like collar attachments, cliff
attachments, welt pockets etc. They have upgraded their cutting and fusing machines, embroidery machines, printing machines so these things give a higher
throughput and have a lower cost of operations. Not all the growth comes from just capacity addition, even productivity enhancement would add 3-4% to the
revenue growth which has got higher contribution to return on Investment.

e New product category / range
Knitwear: It is lower value garment compared to woven but constitutes ~50% of global apparel market and growing a bit faster than woven due to
casualization trend. Knits require an integrated value chain as the value addition on the garmenting side is very low, so the company has to make their own
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fabric and then convert into garment. It could be a good natural move for the company. Their existing clients / brands also sell both the products, so company
got a cross selling opportunity. GEXP would spend ~Rs. 1.2 bn at Perundurai, Tamilnadu to enter into new area.

e Manpower / leadership:
The company has developed a strong leadership team which is also supported by well diversified independent directors (refer page no. 2) to take care of
future growth. The management has allotted almost 30 lacs ESOPs to around 300 employees based on their role in the organization. Based on Black Scholes
valuation the ESOP charges amounting Rs. 24 crs a year will be applicable for FY23, 24 and 25.

e Geography diversification
Bangladesh is fairly mature and large market with robust garment manufacturing industries and strong availability of workers’. Bangladesh has the lowest
labor & manufacturing cost so it is competitive in its own rights. It would help GEXP to grow faster due to established ecosystem, government support and
access to duty free European market. The company is working with a partner to acquirer a sick unit and would invest Rs. 350-500 mn. It is expected to start in
early FY24. Initially they will start with existing customers in US and eventually move to cater European market. The company has incorporated a wholly
owned subsidiary in the UAE to channel its overseas investments.
Madhya Pradesh: It would spend Rs. 1 bn and the first phase with capacity of 2.5-3 mn pcs / annum is expected to start by Q1 FY24. The project is part of the
PLI scheme (the government has specified 40 specific HS for MMF product category). The chosen destination also offers 1) labor availability, 2) less
competitive intensity and 3) the government incentives.

Capex Breakup Asset Turnover ratio
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Financials Snapshot:
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Valuation:

GEXP is a classic turnaround post the new management took series of operational and financial actions. Purely based on its historic financials it is very difficult to
assign a valuation multiple; even there are no comparable listed peer for the company. So we are valuing the company based on PEG multiple; excluding
extraordinary item we expect FY22-25 PAT to grow at 25.3% CAGR and based on 0.7x PEG ratio we are assigning 18x FY25E multiple to arrive at price target of Rs.
582, implying 40% upside.

21 23 25 27 EPS/PEG 27.4 28.8 30.3 31.8 333 CMP /PEG 410.0 410.0 410.0 410.0 410.0

11 12 13 14 05 260 303 348 397 450 05 -36% -26% -15% 3%  10%
13 14 15 16 0.6 313 363 418 477 540 0.6 -24% -11% 2% 16% 32%
15 16 18 19 0.7 365 424 487 556 630 0.7 -11% 3% 19% 36% 54%
17 18 20 22 0.8 417 484 557 636 720 0.8 2% 18% 36% 55% 76%
21 23 25 27 1.0 521 605 696 794 900 1.0 27% 48% 70% 94% 119%

*Excluding extraordinary items
Source: Phillip Capital India Research
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Weakening demand in strong export markets like China, Sri Lanka would increase the overall supply in the market.

Its employee intensive business, so inability to manage large employee base or to add gradually or to manage any union led risk
Higher dependence on key customers; top 5 customers constitutes 70-75% of overall revenue

Delay in commissioning of any project may impact the incremental growth

A prolonged or deep recession in the US could significantly impact the business

Key things to monitor:

We have not factored any revenue from possible FTA with EU / UK region; it would add up to our expected revenue.

Sustainability of margins along with growth momentum: In recent past the company is reporting operating margins around ~10-12%, for export business
currency movement is one of the important decisions for the end customers as well. So for better comparison operating margins adjusted for forex
adjustment would give the right picture

Progress in Bangladesh: It would open up new opportunity for the company in one of the most competitive manufacturing hub globally; the success of initial
plans would layout its strategy for future.

Outlook & View:

GEXP seems to be a classic turnaround in all fronts led by 1) focus on end market, 2) increase the wallet share in existing customers and adding new customers, 3)
strengthening manufacturing capabilities with periodic investment, 4) cost optimization and reduction in wastages and 5) fund infusion in two stages. The
outcome of such steps is reflecting in consistent revenue growth, gradual margin improvement (from loss to OPM of 10.3% as on FY22) and strong balance sheet.
Along with regular growth through capacity expansion, entering into knitwear and Bangladesh would help to explore new growth opportunities.

The steps taken to turnaround the company has changed the direction (and perception among customer) of the company. We believe that company’s focus on
growth to tap the global opportunity along with India’s presence across the textile value chain, favorable policies and weak situation at competing countries
would help the company to achieve sustainable growth for mid to long term. We expect sales / EBIDTA / PAT growth of 21% / 28% / 29% for FY22-25 period. At
CMP the stock is trading at 13.1x FY25E. We initiate coverage on the company with price target of Rs. 582, implying 38% upside.
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Income Statement Cash Flow
Y/E March, Rs. Mn FY21 FY22 FY23E FY24E FY25E ¥/E March, Rs. Mn FY21 FY22 FY23E FY24E FY25E
Revenue from Operations 12107.3 17903.2 228974 25148.9 29330.0 PAT 2649 11708 16204 15219 19065
Growth % -11.7% 47 9% 27.9% 9.8% 16.6% Depreciation 526.2 58495 7270 8995 568.5
Change in WC 4285 7063 -851.8 -3485 -697.2
Total expenses Cash Flow from Operating activities 12196 24666 14956 2073.0 21778
Raw Material Cost 5050.4 88832.0 120211 130774 152516
Employee costs 37156 53878 64922 71415 B2127 Capital Expenditure -10719 -10033 -15396 -1500.0 -600.0
Other Manufacturing Cost 13108 17894 1786.0 20119 23454 Change in Investments -129 -11764 3445 -200.0 -1200.0
EBITDA 1030.5 18441 2598.0 29181 3519.3 Other investing activities 00 0.0 0.0 0.0 0.0
Growth % 41 4% T9.0% 40.9% 12.3% 20.6% Cash Flow from Investing activities -1084.8 -2179.7 -1195.0 -1700.0 -1800.0
EBIDTA margin (%) 8.5% 10.3% 11.3% 11.68% 12.0%
Depreciation 526.2 5895 7270 8995 9685 Dividend (incl. Tax) 0.0 0.0 0.0 0.0 0.0
EBIT -397.6 425.8 180.7 5043 12546 Change in Equity 0.4 80.4 0.0 0.0 0.0
Interest 3446 4021 2251 2158 2094 Change in Debt -257.3 -30215 -238 -300.0 -306.9
Other income 1221 1069 3302 1738 207 .4 Others 3696 30103 0.0 0.0 0.0
PET 281.8 9594 19761 1976.5 2548.7 Cash Flow from Financing activities 112.6 69.2 -23.8 -300.0 -306.9
Less: Taxation 1.3 -0.5 3557 4546 6423 Met Change in Cash 247 4 356.1 276.8 73.0 709
Effective tax rate (%) 0.5% 0.0% 18.0% 23.0% 25.2%
Recurring PAT 2649 1170.8 16204 15219 19065
Growth % -12.8% 3419% 38.4% -6.1% 253% Valuation Ratios
PAT margin (%) 2.2% 5.5% 7.1% 6.1% 5.5% FY21 FY22 FY23E FY24E FY25E
Exceptional items (net of tax) EPS 6.2 199 275 258 323
Reported PAT 2649 11708 16204 15219 1906.5 Book NAV / Share 57.6 1201 1476 1734 205.7
Wtd. Avg. Shares (Crs) 429 590 590 59.0 59.0 DPSs 0.0 0.0 0.0 0.0 0.0
Growth Ratios
Balance Sheet MNet Sales (%) -11.7 47 9 279 9.8 16.6
Y/E March, Rs. Mn FY21 FY22 FY23E FYZ4E FY25E EBIDTA (34) 41.4 790 409 123 206
Equity capital 2145 20949 20949 2949 2949 PAT (%) -12.8 3419 384 -g.1 253
Reserves 2686.2 67869 B407.2 99292 118356 Return Ratios
Met worth 29007 70818 87021 102241 121305 ROA (25) 2.7 97 105 8.8 a5
ROE (34) 91 185 136 149 157
Minority Interest + others ROCE (3%a) 7.7 16.3 201 192 210
Total borrowings 3652.2 6307 6069 3069 0.0 Turnover Ratios
Current Liabilities 24381 33019 48257 50849 589303 Asset Turnowver (x) 1.2 15 15 15 15
Mon Current Liahilities 908.2 10984 14883 16347 19064 Receivable Days 54.2 138 40.0 40.0 40.0
Total liabilities 9899.2 12112.7 15427.0 17250.5 19967.2 Inventory Days 781 88.4 750 750 750
Payable Days 259 24.0 30.0 30.0 30.0
Met block 23738 29394 38019 44024 40339 Liquidity Ratios
Investments 3681 15446 12000 14000 26000 Current Ratio (x) 09 21 2.0 22 25
Others 1927.6 834.8 10899 11517 13451 Interest Cover (=) 15 3.1 33 9.4 122
Total Debt / Equity (x) 1.2 0.1 0.0 0.0 0.0
Current assets Valuation Ratios
Inventories 25920 43362 47049 51676 60267 PER (x) 58.4 213 154 164 131
Debtors 1798.4 92149 25093 27560 321432 Price f/ Book (x) 6.2 35 29 24 21
Cash 1526 126.8 4036 476.6 5475 Price [ Sales (x) 16 15 11 1.0 0.8
Other Current assets 6867 13550 17173 18862 21997 EV / Sales (x) 1.8 15 11 1.0 0.9
Total assets 9899.2 12112.7 15427.0 172505 19967.2 EV / EBIDTA (=) 20.9 149 9.7 8.6 7.1

Source: Company, Phillip Capital India Research
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Rating Methodology
We rate stock on absolute return basis. Our target price for the stocks has an investment horizon of one year. We have different threshold for large market capitalisation stock and Mid/small market capitalisation stock. The
categorisation of stock based on market capitalisation is as per the SEBI requirement.

Large cap stocks

Rating Criteria Definition

BUY >=+10% Target price is equal to or more than 10% of current market price
NEUTRAL -10% > to < +10% Target price is less than +10% but more than -10%

SELL <=-10% Target price is less than or equal to -10%.

Mid cap and Small cap stocks

Rating Criteria Definition

BUY >=+15% Target price is equal to or more than 15% of current market price
NEUTRAL -15% > to < +15% Target price is less than +15% but more than -15%

SELL <=-15% Target price is less than or equal to -15%.

Disclosures and Disclaimers

PhillipCapital (India) Pvt. Ltd. has three independent equity research groups: Institutional Equities, Institutional Equity Derivatives, and Private Client Group. This report has been prepared by Institutional Equities Group. The
views and opinions expressed in this document may, may not match, or may be contrary at times with the views, estimates, rating, and target price of the other equity research groups of PhillipCapital (India) Pvt. Ltd.

This report is issued by PhillipCapital (India) Pvt. Ltd., which is regulated by the SEBI. PhillipCapital (India) Pvt. Ltd. is a subsidiary of Phillip (Mauritius) Pvt. Ltd. References to "PCIPL" in this report shall mean PhillipCapital
(India) Pvt. Ltd unless otherwise stated. This report is prepared and distributed by PCIPL for information purposes only, and neither the information contained herein, nor any opinion expressed should be construed or
deemed to be construed as solicitation or as offering advice for the purposes of the purchase or sale of any security, investment, or derivatives. The information and opinions contained in the report were considered by
PCIPL to be valid when published. The report also contains information provided to PCIPL by third parties. The source of such information will usually be disclosed in the report. Whilst PCIPL has taken all reasonable steps to
ensure that this information is correct, PCIPL does not offer any warranty as to the accuracy or completeness of such information. Any person placing reliance on the report to undertake trading does so entirely at his or her
own risk and PCIPL does not accept any liability as a result. Securities and Derivatives markets may be subject to rapid and unexpected price movements and past performance is not necessarily an indication of future
performance.

This report does not regard the specific investment objectives, financial situation, and the particular needs of any specific person who may receive this report. Investors must undertake independent analysis with their own
legal, tax, and financial advisors and reach their own conclusions regarding the appropriateness of investing in any securities or investment strategies discussed or recommended in this report and should understand that
statements regarding future prospects may not be realised. Under no circumstances can it be used or considered as an offer to sell or as a solicitation of any offer to buy or sell the securities mentioned within it. The
information contained in the research reports may have been taken from trade and statistical services and other sources, which PCIL believe is reliable. PhillipCapital (India) Pvt. Ltd. or any of its group/associate/affiliate
companies do not guarantee that such information is accurate or complete and it should not be relied upon as such. Any opinions expressed reflect judgments at this date and are subject to change without notice.

Important: These disclosures and disclaimers must be read in conjunction with the research report of which it forms part. Receipt and use of the research report is subject to all aspects of these disclosures and disclaimers.
Additional information about the issuers and securities discussed in this research report is available on request.

Certifications: The research analyst(s) who prepared this research report hereby certifies that the views expressed in this research report accurately reflect the research analyst’s personal views about all of the subject
issuers and/or securities, that the analyst(s) have no known conflict of interest and no part of the research analyst’'s compensation was, is, or will be, directly or indirectly, related to the specific views or recommendations
contained in this research report.

Additional Disclosures of Interest:
Unless specifically mentioned in Point No. 9 below:
1.  The Research Analyst(s), PCIL, or its associates or relatives of the Research Analyst does not have any financial interest in the company(ies) covered in this report.
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2. The Research Analyst, PCIL or its associates or relatives of the Research Analyst affiliates collectively do not hold more than 1% of the securities of the company (ies)covered in this report as of the end of the
month immediately preceding the distribution of the research report.

3. The Research Analyst, his/her associate, his/her relative, and PCIL, do not have any other material conflict of interest at the time of publication of this research report.

4.  The Research Analyst, PCIL, and its associates have not received compensation for investment banking or merchant banking or brokerage services or for any other products or services from the company(ies)
covered in this report, in the past twelve months.

5. The Research Analyst, PCIL or its associates have not managed or co-managed in the previous twelve months, a private or public offering of securities for the company (ies) covered in this report.
6.  PCIL or its associates have not received compensation or other benefits from the company(ies) covered in this report or from any third party, in connection with the research report.

7.  The Research Analyst has not served as an Officer, Director, or employee of the company (ies) covered in the Research report.

8.  The Research Analyst and PCIL has not been engaged in market making activity for the company(ies) covered in the Research report.

9.  Details of PCIL, Research Analyst and its associates pertaining to the companies covered in the Research report:

Sr. no. Particulars Yes/No
1 Whether compensation has been received from the company(ies) covered in the Research report in the past 12 months for investment banking transaction by PCIL No
2 Whether Research Analyst, PCIL or its associates or relatives of the Research Analyst affiliates collectively hold more than 1% of the company(ies) covered in the Research report No
3 Whether compensation has been received by PCIL or its associates from the company(ies) covered in the Research report No
4 PCIL or its affiliates have managed or co-managed in the previous twelve months a private or public offering of securities for the company(ies) covered in the Research report No
5 Research Analyst, his associate, PCIL or its associates have received compensation for investment banking or merchant banking or brokerage services or for any other products or services No

from the company(ies) covered in the Research report, in the last twelve months

Independence: PhillipCapital (India) Pvt. Ltd. has not had an investment banking relationship with, and has not received any compensation for investment banking services from, the subject issuers in the past twelve (12)
months, and PhillipCapital (India) Pvt. Ltd does not anticipate receiving or intend to seek compensation for investment banking services from the subject issuers in the next three (3) months. PhillipCapital (India) Pvt. Ltd is
not a market maker in the securities mentioned in this research report, although it, or its affiliates/employees, may have positions in, purchase or sell, or be materially interested in any of the securities covered in the report.

Suitability and Risks: This research report is for informational purposes only and is not tailored to the specific investment objectives, financial situation or particular requirements of any individual recipient hereof. Certain
securities may give rise to substantial risks and may not be suitable for certain investors. Each investor must make its own determination as to the appropriateness of any securities referred to in this research report based
upon the legal, tax and accounting considerations applicable to such investor and its own investment objectives or strategy, its financial situation and its investing experience. The value of any security may be positively or
adversely affected by changes in foreign exchange or interest rates, as well as by other financial, economic, or political factors. Past performance is not necessarily indicative of future performance or results.

Sources, Completeness and Accuracy: The material herein is based upon information obtained from sources that PCIPL and the research analyst believe to be reliable, but neither PCIPL nor the research analyst represents or
guarantees that the information contained herein is accurate or complete and it should not be relied upon as such. Opinions expressed herein are current opinions as of the date appearing on this material, and are subject to
change without notice. Furthermore, PCIPL is under no obligation to update or keep the information current. Without limiting any of the foregoing, in no event shall PCIL, any of its affiliates/employees or any third party
involved in, or related to computing or compiling the information have any liability for any damages of any kind including but not limited to any direct or consequential loss or damage, however arising, from the use of this
document.

Copyright: The copyright in this research report belongs exclusively to PCIPL. All rights are reserved. Any unauthorised use or disclosure is prohibited. No reprinting or reproduction, in whole or in part, is permitted without
the PCIPL’s prior consent, except that a recipient may reprint it for internal circulation only and only if it is reprinted in its entirety.

Caution: Risk of loss in trading/investment can be substantial and even more than the amount / margin given by you. Investment in securities market are subject to market risks, you are requested to read all the related
documents carefully before investing. You should carefully consider whether trading/investment is appropriate for you in light of your experience, objectives, financial resources and other relevant circumstances.
PhillipCapital and any of its employees, directors, associates, group entities, or affiliates shall not be liable for losses, if any, incurred by you. You are further cautioned that trading/investments in financial markets are
subject to market risks and are advised to seek independent third party trading/investment advice outside PhillipCapital/group/associates/affiliates/directors/employees before and during your trading/investment. There is
no guarantee/assurance as to returns or profits or capital protection or appreciation. PhillipCapital and any of its employees, directors, associates, and/or employees, directors, associates of PhillipCapital’s group entities or
affiliates is not inducing you for trading/investing in the financial market(s). Trading/Investment decision is your sole responsibility. You must also read the Risk Disclosure Document and Do’s and Don’ts before investing.

Kindly note that past performance is not necessarily a guide to future performance.

For Detailed Disclaimer: Please visit our website www.phillipcapital.in
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IMPORTANT DISCLOSURES FOR U.S. PERSONS

This research report is a product of PhillipCapital (India) Pvt. Ltd. which is the employer of the research analyst(s) who has prepared the research report. PhillipCapital (India) Pvt Ltd. is authorized to engage in securities
activities in India. PHILLIPCAP is not a registered broker-dealer in the United States and, therefore, is not subject to U.S. rules regarding the preparation of research reports and the independence of research analysts. This
research report is provided for distribution to “major U.S. institutional investors” in reliance on the exemption from registration provided by Rule 15a-6 of the U.S. Securities Exchange Act of 1934, as amended (the
“Exchange Act”). If the recipient of this report is not a Major Institutional Investor as specified above, then it should not act upon this report and return the same to the sender. Further, this report may not be copied,
duplicated and/or transmitted onward to any U.S. person, which is not a Major Institutional Investor.

Any U.S. recipient of this research report wishing to effect any transaction to buy or sell securities or related financial instruments based on the information provided in this research report should do so only through
Rosenblatt Securities Inc, 40 Wall Street 59th Floor, New York NY 10005, a registered broker dealer in the United States. Under no circumstances should any recipient of this research report effect any transaction to buy or
sell securities or related financial instruments through PHILLIPCAP. Rosenblatt Securities Inc. accepts responsibility for the contents of this research report, subject to the terms set out below, to the extent that it is delivered
to a U.S. person other than a major U.S. institutional investor.

The analyst whose name appears in this research report is not registered or qualified as a research analyst with the Financial Industry Regulatory Authority (“FINRA”) and may not be an associated person of Rosenblatt
Securities Inc. and, therefore, may not be subject to applicable restrictions under FINRA Rules on communications with a subject company, public appearances and trading securities held by a research analyst account.

Ownership and Material Conflicts of Interest

Rosenblatt Securities Inc. or its affiliates does not ‘beneficially own,” as determined in accordance with Section 13(d) of the Exchange Act, 1% or more of any of the equity securities mentioned in the report. Rosenblatt
Securities Inc, its affiliates and/or their respective officers, directors or employees may have interests, or long or short positions, and may at any time make purchases or sales as a principal or agent of the securities referred
to herein. Rosenblatt Securities Inc. is not aware of any material conflict of interest as of the date of this publication

Compensation and Investment Banking Activities
Rosenblatt Securities Inc. or any affiliate has not managed or co-managed a public offering of securities for the subject company in the past 12 months, nor received compensation for investment banking services from the
subject company in the past 12 months, neither does it or any affiliate expect to receive, or intends to seek compensation for investment banking services from the subject company in the next 3 months.

Additional Disclosures

This research report is for distribution only under such circumstances as may be permitted by applicable law. This research report has no regard to the specific investment objectives, financial situation or particular needs of
any specific recipient, even if sent only to a single recipient. This research report is not guaranteed to be a complete statement or summary of any securities, markets, reports or developments referred to in this research
report. Neither PHILLIPCAP nor any of its directors, officers, employees or agents shall have any liability, however arising, for any error, inaccuracy or incompleteness of fact or opinion in this research report or lack of care in
this research report’s preparation or publication, or any losses or damages which may arise from the use of this research report.

PHILLIPCAP may rely on information barriers, such as “Chinese Walls” to control the flow of information within the areas, units, divisions, groups, or affiliates of PHILLIPCAP.

Investing in any non-U.S. securities or related financial instruments (including ADRs) discussed in this research report may present certain risks. The securities of non-U.S. issuers may not be registered with, or be subject to
the regulations of, the U.S. Securities and Exchange Commission. Information on such non-U.S. securities or related financial instruments may be limited. Foreign companies may not be subject to audit and reporting
standards and regulatory requirements comparable to those in effect within the United States.

The value of any investment or income from any securities or related financial instruments discussed in this research report denominated in a currency other than U.S. dollars is subject to exchange rate fluctuations that may
have a positive or adverse effect on the value of or income from such securities or related financial instruments.

Past performance is not necessarily a guide to future performance and no representation or warranty, express or implied, is made by PHILLIPCAP with respect to future performance. Income from investments may fluctuate.
The price or value of the investments to which this research report relates, either directly or indirectly, may fall or rise against the interest of investors. Any recommendation or opinion contained in this research report may
become outdated as a consequence of changes in the environment in which the issuer of the securities under analysis operates, in addition to changes in the estimates and forecasts, assumptions and valuation methodology
used herein.

No part of the content of this research report may be copied, forwarded or duplicated in any form or by any means without the prior written consent of PHILLIPCAP and PHILLIPCAP accepts no liability whatsoever for the
actions of third parties in this respect.

PhillipCapital (India) Pvt. Ltd.
Registered office: 18th floor, Urmi Estate, Ganpatrao Kadam Marg, Lower Parel (West), Mumbai — 400013, India.
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